July 3, 2018
The Honorable Sonny Perdue
Secretary of Agriculture
U.S. Department of Agriculture
1400 Independence Ave SW
Washington, DC 20250
Dear Secretary Perdue:
On behalf of the undersigned food and beverage industry trade associations, we are writing to call your
attention to two issues of critical importance to our industries as the U.S. Department of Agriculture
(USDA) develops the final rule for the National Bioengineered Food Disclosure Standard.
We support disclosure for food that is or contains refined ingredients such as oils or sugars derived from
bioengineered (BE) crops, regardless of whether the ingredient or finished food contains DNA. Excluding
these foods would result in the majority of products made with BE ingredients being exempt from the
disclosure standard.
We believe that disclosure of refined ingredients is critical to consumer acceptance of the new
bioengineered food disclosure standard and in meeting their expectations of disclosure of ingredients in
their food and beverage products that are derived from bioengineered crops. Ensuring the ability of our
companies to provide consumers with the information they seek, and in a way that they understand,
builds trust with brands, industry, institutions, and policy makers. The final regulations should allow for
the full disclosure of information to consumers that will help foster a dialogue about technologies that
improve lives, society, and the environment.
The companies we represent have a unique role and perspective, given that we are ultimately
responsible for providing consumers with the transparent ingredient information they demand.
Consumers will hold those companies accountable that they perceive lack commitment in disclosing
product information.
Our member companies are committed to meeting consumer demands for more information about the
food and beverage products they purchase and consume. Our strong support for requiring disclosure of
refined ingredients is grounded in that commitment. Our individual trade associations will provide
additional rationale for this position in our comments on the proposed rule.
Furthermore, we encourage USDA to adopt a robust consumer education campaign to inform people
about the new disclosure standard and how to understand it. Important elements of the campaign
would include education around whatever the terminology is established in the final rule after input
from stakeholders. In addition, USDA should ensure consumers are aware of and understand the
eventual symbol option, established in the final rule, whether by use of a symbol included in the

proposed rule or some other symbol identified through stakeholder input, just as the Department did
for the introduction of the Organic seal. Furthermore, we encourage the Department to review and/or
conduct relevant research to better understand consumer understanding of this terminology, the
symbols, and effective messaging for this education campaign.
We look forward to partnering with USDA on this important initiative to meet the consumer
expectations for disclosure under this federal law.
Sincerely,
American Beverage Association
American Frozen Foods Institute
American Herbal Products Association
Grocery Manufacturers Association
National Confectioners Association
SNAC International

CC:
The Honorable Gregory Ibach
Under Secretary, Marketing and Regulatory Programs
U.S. Department of Agriculture

